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Intro: Why Join Pinterest?

Here are a few great reasons why you should join and use Pinterest if
you want to sell more books, products, or services. Pinterest offers
one of the strong opportunities currently available to target key
interest groups and actually get them to buy or promote your product
or service.
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% Pinterest is one of the fastest-growing social sharing networks
anywhere.

L X4

Pinterest is already the third most popular social network.

X4

Pinterest is retaining users 2 to 3 times more effectively than
Twitter did. That means users like the site.
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The most popular categories are those of interest to women
(who still dominate the pins and membership): fashion, design,
home decor, recipes, hobbies, and crafts.
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50% of Pinterest users have children.
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ﬂ Pinterest users who shop online follow 9.3 retailers, while Facebook

users follow 6.9 retailers and Twitter users follow 8.5 retailers.

X4

More people buy - yes, actually buy things — based on pins
versus tweets, Facebook posts, YouTube videos, or other social
sharing networks.
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PNTEREsTTRAFHo ARE BUYERS!

% 36% of all pins with prices included in the description get more
likes and repins.
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% Shoppers referred to a site from Pinterest are 10% more likely to
buy. And also spend 10% more than other shoppers.

‘ Pinterest referrals spend more money than visitors
referred from non-social channels. Shoppers referred by
Pinterest are more likely to make a purchase than visitors
who arrive from other social networks, including Facebook
and Twitter. They'll also spend more.

% Pins get shared more often than tweets or posts.

% Call to action pins increase engagement by 80%. So ask people
to comment, like, or repin you pin. Or ask them a question. Ask
them to respond to your question in the comments below.

% Pins drive more traffic than Facebook or LinkedIn posts. Check
out the graphic below. My apologies but I don't remember the
source of this graphic, but it does jive with my experience.

Referral Traffic Percentages

R

B3

) B

lO‘ZZIh

Gy -
L~

000% 050% 100% 150% 2.00% 2.50% 3.00% 3.50% 4.00%

And now that you know why you should join Pinterest, here are the

steps you need to take to join Pinterest, use Pinterest, and profit from
Pinterest.




Tip 1: How to Join Pinterest

If you are already a member of Pinterest, you can skip to Tip 2 on
creating boards (which you should read, because it has some great
tips even for veteran pinners). But please scan this section. It might
still have a key tip worth paying attention to.

If you are not yet a member of Pinterest, go to
http://www.pinterest.com and then follow these instructions below.

1. Enter your email address in the form that greets you if you are
not a user.

2. You can join by signing in with Facebook, Twitter, or your
email address:

®

Welcome to Pinterest

books@bookmarketingbestsellers.com

John Kremer 68

® Male O Female O Custom

Continue as a business



http://www.pinterest.com/

3. Complete the form that appears once you provide your email
address or sign up via Twitter or Facebook.

®

Grow your business

Get in front of 200 million people looking to buy,
make, and do

books@bookmarketingbestsellers.cor
sccossee

Open Horizons

Professional (e.g., photographer, bl v

http://lwww.myincrediblewebsite.com

Creating an account means you're okaywith Pinterest's
Business Terms of Service and Privacy Policy

Already on Pinterest? Login

4. Verify your email address. The email you receive will look
something like the graphic below. Click on the red Verify Email button.
Notice the pieces of advice they offer to start using Pinterest:

Hi, Gail!
You are the newest member of Pinterest. 2 )
Click here to verify your email address. Verify Email

A few tips to get the most out of Pinterest:

—Follow a few more pinboards. Pinterest is as much about discovering new things as it is about sharing!

—Pin with care. ¥ou are now part of the Pinterest community! Use big images, write thoughtful descriptions,
and pin things you really love. Also, no nudity :)

—Install the bookmarklet. i lets you add a pin from any website with just one click.

Happy pinning!




5. Enter (or edit) your description and other settings. Look for
your profile, which will be in the upper right corner of any page on
Pinterest. Click on your image.

@ Analytics Ads Search o Q '!’D

When you click on your image, you will presented with a list of
options:

My Profile
Settings
Billing

Ads Support
Help

Logout

Click on the Settings option. Click on the Business Account Basics on
the left menu. You will see the following:

Account Basics

Email Address

johnfkremer@gmail.com

Password

Change your password...

Language

English (US) v
Country

United States v

Business Type

Professional A

Contact name

John Kremer / Book Marketing Tips

Search privacy
Hide your profile from search erginas [ex: '3DDQ|E}. Learn more



Chose your country, business type, and contact name (notice how I
added John Kremer / Book Marketing Tips to my contact name).

Do not hide your profile from the search engines. You want them to
find you on Pinterest.

Then click on the Profile option in the left menu.

Profile

Business Name

John Kremer / Book Marketing Tips

Picture

Change picture

Username

www pinterest.com/  johnkremer

About you
| teach people how to market their books/ebooks. If you need help with

book marketing, Internet promos, or Pinterest marketing, email me:
johnfkremer@gmail.com

Location

Taos, New Mexico

Website

http://www.bookmarketingbestsellers.com/ Site confirmed

If you haven't added a photo, click on the change picture option. And
then click on the Choose photo red button.



Change your picture

Choose photo

You will then be able to choose a photo from your computer to add to
your account. Once you are done selecting a photo of you, Pinterest
will take you back to the Profile settings page.

Note: Use a real photo of you. Not an image, book cover, or logo.
People like to follow people on Pinterest.

Describe yourself in the About you box. Add your location, add your
website, and pick a username. Once you complete your description,
click on the Save Settings red button. You can always go back and
change your description so just write something now so you have a
description.

Note: If you include a website URL or email address in your
description, it will not be clickable. (But the website URL in the form
above will be clickable).

Here is how my descriptive profile looks:

John Kremer/ Book
Marketing Tips

25,009 707 www.bookmarketingbest..

Notice how I included keywords for people to find me: book marketing,
Pinterest marketing, Internet promos. I included my email address
because my main BookMarketingBestsellers.com URL is included at the
top of the listing.



6. Now you are ready to establish your identity on Pinterest by
pinning some images and creating some boards.

Please verty your emal If you did nat receive an ernal you can change your emall address or we can resend the email (Also check your spam folderd)

Pinterest

Following Categones * Ewerything FPopular - Gifts *

Welcome 1o Pinterest! )-

Thes I8 your Nomepage Tha paa you & \r »
see noww are fom boards that we
peted 1o ) yOu gt sinrind -

-
Tolow pr thee boards and
thaw pes Wi Show o hare
- -

Ling(2 by Thomas Vally

Plar Besco Video Sog Banksy Strest

In the beginning days of Pinterest you needed an invite. But that is not
the case now, so you can join Pinterest by following the above steps.
These steps take less than five minutes if you have an image ready to
use for your profile.

Now you are ready to begin creating boards.



Tip 2: Create a Variety of Boards

One of the keys to getting promotional value out of Pinterest is to
create a variety of boards that will interest your target audience.

If your target audience is women, create boards to attract women. And
pin images of fashion, food, inspiration, fithess, home, children,
entertainment, hair styles, beautiful places, beautiful paintings,
romance, inspirational quotes, hunky men, etc. Pin images depending
on the type of women you are trying to reach.

If your target audience is men, create boards that interest men. And
pin images of sports, desserts, homes, cars, airplanes, travel, gadgets,
beautiful women, etc. Again, pin images depending on the type of men
you are trying to reach.

Note: Pinterest forbids frontal nudity in any pinned images.

If your target audience is golfers, create boards centered on golf
courses, golf equipment, golf travel, golf tips, golf quotes, golf
magazine articles, golfers, golf books, golf history, golf blogs, etc.

If your target audience is readers of novels, short stories, or poems,
create boards around books (your genre), movies (your genre),
characters, fantasy art (if you write fantasy), romantic destinations (if
your write romances), author events, your favorite bookstores, etc.

If your target audience is people who like to cook, create boards on
kitchens, food, desserts, recipes, smoothies, salads, Italian dishes, etc.
You can create multiple related boards: chewy cookies, holiday
cookies, picnic cookies, cookies kids can make, chocolate cookies, etc.

If your target audience is business people, create boards on top
business leaders, favorite business books, favorite business maxims,
articles related to your business topic (Forbes, Wall Street Journal),
guotations from Seth Godin, other business quotes, etc.

You can find 18 quotable images from Seth Godin right here:
http://pinterest.com/johnkremer/the-guotable-seth-godin

And 25+ quotable images from Steve Jobs right here:
http://pinterest.com/johnkremer/the-quotable-steve-jobs

You are welcome to repin any of the above images.


http://pinterest.com/johnkremer/the-quotable-seth-godin
http://pinterest.com/johnkremer/the-quotable-steve-jobs

You can create specific boards for every target audience or topic that
you want to reach. And you should create such boards.

During your first session, start by creating four boards. You can always
add many more boards later. It should take you about 10 minutes to
create four boards.

1. Create your first board. When you click the first image on the
page Pinterest first shows you, you will be asked to create a board.

For example, here is the form that showed up when I pinned a
painting for my wife's profile:

Create a Board

Boards are collections of pins. When
you repin a pin, you add it to one of
your boards.

Here are some board ideas to get you
started. You can also type a board
name of your own in the box.

Art for my walls z Create a Board Create
Classic paintings + 7
R N Fernando Jaramillo; "Burbulatorius |

SR WP urgatorius' |

453

Note that Pinterest suggest some names for your board: Art for my
walls, Classic paintings, and Artists that inspire. I chose the name Art
for Any Home (so perhaps at some point I can promote other people's
art, images, prints, and photographs).



When you repin an image, something like the following will pop up
after your repin. You can click the x on the top right to eliminate the
pop-up, or it will simply disappear after a few seconds.

Repinned to Art For Any Home.

Shared with your followers. See it now

The value of this pop-up is that if you like the other images from the
pinner you just repinned, you can click on their board (in this case, the
board is nhamed hats by the pinner named Nita Pinkston) and repin
other images from this pinner. These pop-ups allow you to discover
some wonderful related images which you can repin and share as well.

2. Edit your board. Once you have created a board, you should
complete the description of the board, pin an image for the header,
etc.

To get started completing the board description, select one of your
boards by clicking on its title or the board cover images.

You 1on wl! 5 fol oce becks #
o woek with ether aafhar e il
[ vyt domerphirgal ¥y

yeonaf

Book Marketing
Success

with John Kremer

1001 Wi
to Marl(agts

Your Books \ - ; 4

Book Marketing Tips



That will take you to the board itself, which features all the images you
have pinned to that board thus far.

To edit the board's description, click on the Edit pencil at the top of
your board.

O Organize

Writing Tips and Quotes

279 Pins -
5336 followers .
How to write better. The art of writing. Advice for book authors. As well as the rules of TR

grammar, the truths of grammar, the safety of good grammar

Once you click on the Edit pencil, you'll be taken to a form where you
can edit the title, write in a description, select an appropriate category,
and add more pinners if you like.

| 4

Edityour board

Name Writing Tips and Quotes

Description How to write better. The art of writing. Advice for
book authors. As well as the rules of grammar, the
truths of grammar, the safety of good grammar.

Category Quotes v

Cover Change

Secret

Leam more

i Name or email Invite

~ . You created this board
Delete board Cancel m




Name: Enter a board name if you haven't already, or change the
board name if you want to tweak the description. Please note that
whatever board name you chose for your board will become part of the
URL to access just that board. For example:
https://www.pinterest.com/johnkremer/writing-tips-and-quotes.

Be sure to use keywords in your board names—keywords that allow
people to locate your boards that might interest to them, such as my
Book Marketing Tips board or Advice Worth Following, I Love Dogs,
Fashion Colors, Wedding Photographs, or whatever best describes your
board—and helps draw people from your target audience.

Description: Write a great description that encourages your target
audience to start following you or, at the very least, follow this specific
board. Note: Some pinners choose to follow a user's entire set of
boards. Others just follow specific boards related to their interests.

You can change your board name later but then your board URL will
also change. That could lead to bad links if you've linked to any of your
boards from your blog, Facebook page, etc. But it would be worthwhile
if you come up with a better board name for SEO or branding.

Category: Select the right category for your board. Here are your

Outdoors

choices:

Animals and Geek Photography
Pets

Hair & Beauty Products
Architecture

Health & Fitness Quotes
Art

History Science &
Cars & Nature
Motorcycles Holidays &

Events Sports
Celebrities

Home Decor Tattoos
Design

Humor Technology
DIY & Crafts

Illustrations & Travel
Education Posters

Weddings

Entertainment Kids and

Parenting Women's
Food & Drink Fashion

Men's Fashion
Gardening Other


https://www.pinterest.com/johnkremer/writing-tips-and-quotes

Note: You can only select one category for every board you create so
make sure you select the best one for your project. Again, you can
change the category later if you like.

You can change the cover image for your board at any time. The cover
image you choose will be the largest image on the left for your board
image in the board listings.

3. Create another board. When you decide to repin an image that
doesn't really fit into your first board, that's when you create another
board.

To create a new board, click on the Create board plus sign at the
bottom of the pinning form.

F

Choose board

|search

W\\

How to Create
Your Custom

Green ' . Top choices

Smoothie n Fitness M... m

1. Make your selections below

Pick One '

-~ o » N S g Savory Food
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Pick v \\\\ Blogging and Internet...

All boards

Green Smoothie
Infographic - Other healthy
food in.. ' Beautiful Paintings




Something like the following form will pop up. Enter the name of your
new board in the Name blank and click the Create button.

Create board

MNo

4. You should have at least one board devoted to inspiring or
funny quotes. Why? Because people like to share quotations so you
increase your chances of being repinned, followed, and/or liked - all of
which will increase your exposure on Pinterest and, thus, your chances
of building a bigger audience for whatever you decide to promote.

® Two of the top 15 most popular images pinned on Pinterest are Quotes and each got
more that 15,000 repins. (Mashable.com)

® Quotes are ranked in the top 15 most popular categories (Huffington Post)

® Brands like General Electric, the Wall Street Journal, and AARP all have pinboards
dedicated specifically to Quotes.

When I repin a quote image, I usually type the words of the quote in
the descriptive section below the image. This makes it easier for you
to share your pin on Twitter and Facebook, because the words go with
your pin when you share it on Twitter or Facebook.

Adding the words also increases the chance that your quote might
show up in search engine queries for the key words in the quote (as
well as in searches on Pinterest itself). Search engines are favoring
content on social networks more in their search results so if you have
your keywords in the description, the search engines might feature
your pin, tweet, or post thus giving you more exposure.

5. Create 4 to 8 boards to start with. You can always add more
boards later.

Again, make sure at least 2 or 3 of your boards are related to your key
topic or are of interest to your key audience.



For example, I created Children's Books Worth Reading and I Love
Storytelling for my wife's Pinterest profile to target people who love
children's books and storytelling (my wife's target topic).

I also focused on some topics women would love: Fashion Colors, I
Love Dogs, Colorful Scenery, Food Food Food, and Advice Worth
Following, Women are my wife's target audience.

Childeen's Hooks Worth R I Love Dogs Coloeful Scenery Fashien Colors I Love Storyielling
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6. Rearrange Your Boards. You want to make sure that you present
your boards so that the people you are targeting see your most
important boards first. Then they can scan down the page to see all of
your other interests.

As you can see in the above graphic, I put my wife's top two topics in
the first row (Children's Books Worth Reading and I Love Storytelling).

To edit the arrangement of your boards, click on the board graphic for
the board you want to move and hold down while you move the board
to where you want it to go.

Right now in Pinterest, you also get to feature your top 5 boards in a
slider:

"Fou can soll 0 bt mare boaks ¢

Book Marketing : J
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The above graphic features one of the five slides on my Pinterest
profile when I select Boards. It features the board graphic on the left
and four of the latest pins to that board.

7. Set strong images for your board covers. Pinterest defaults
your board covers to your most recent pin image to that board. You
want to set a specific board cover to draw people into your board.

To set a new board cover, click on your board name or current cover.
You will then be taken to that board page where you can select the
Edit pencil to make changes to your board. Click on the Change the
cover button. The following form pops up:

Change Board Cover / Book Marketing Tips

| . "You can sell a lot more books if
you work with other authors than if

' you fry to do everything all by

yourself."

This allows you to scroll through your most recent pins to that board
until you find a one you like.

You can then click on the image and drag it up or down, right or left
until you get the part of the image that you want to use for your board
cover. Then click on the red Save changes button.

Always try to set your board cover images using the most colorful,
most provocative, funniest images you have currently pinned to that
board. These board covers draw visitors into your boards. Use the
strongest images you can.



Note the strong images I used for the board covers of the boards I've
created so far for my wife's page: a dog looking straight into your
eyes, a dramatic splash of red, a decadent dessert, an image on fire.

Children’s Books Worth R I Love Dogs Colorful Scenery Fashion Colors

I Love Storytelling

P "P1I XA RS
' *. 22 Rules of Storyelling

At some point, when I find a more colorful image for the I Love
Storytelling board, I will change its cover. But, for now, Pixar's 22
Rules of Storytelling is a subtle but strong board cover (because of its
association with Pixar).

Over time, you can change the board covers of all your boards if you
want, especially if you find a more colorful, more provocative, or
funnier image. Your board covers are your billboards to draw people
into your boards.

8. Create at least one group board. A group board is a board where
multiple users can add pins. If you want others to pin on one of your
boards, you can give them permission to do so. Just add their names
to invite them to collaborate on your Edit Board form.

Note: You can only invite people to pin on your board if you follow
those people. When you add them to your group board, an invitation
will be sent to them. They have to accept your invitation before they
can start pinning on your group board.



John Kremer/ Book Marketing Tips

25,017 707 www.bookmarketingbest...

Change the World?
One bhook at a time.

One story at a time.

One person at a time.

Mind to mind.

Heart to heart.

Soul to soul

Spirit to spirit.

Universe to universe. . e
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Wiin AN
AMAZON
AFFILIATE
SITEAFTER1

Blogging and Internet Marketing Tips

Blogging and Internet Marketing Tips is one of my group boards, with
2,384 pins, 5,360 followers, and 44 group members.

The great value of group boards is three-fold: more views, more
relationships, and more exposure to multiple Pinterest pages.

% Group boards get more views than single-author boards. My
group board, the Blogging and Internet Marketing Tips board,
has more solo followers than any other board I have. You can
check out the board here:
http://pinterest.com/johnkremer/blogging-and-internet-
marketing-tips.

< Group boards allow you to create relationships with other
people in your field. For my Blogging and Internet Marketing
Tips board, here are a few of the top people who have agreed to
pin on this board:

David Koons of DK Ventures


http://pinterest.com/johnkremer/blogging-and-internet-marketing-tips
http://pinterest.com/johnkremer/blogging-and-internet-marketing-tips

Robert Allen, bestselling author of The One Minute Millionaire
Willie Crawford, joint venture expert
Don Crowther of Social Profit Formula

Mike Koenig of Author Expert Marketing Machines and Traffic
Geyser

Ken McArthur of JV Alerts

Judy Whalen of the Center for Strategic Change
Loral Langemeier, the Millionaire Maker

Joel Comm, author of Twitter Power

Rod Beckwith of MrJV.com

Todd Gross, Perry Belcher, Jason Fladien, John Chow, Ron
Capps, Chris Moos, and other well-known Internet marketers

Penny Sansevieri of Author Marketing Experts

Stephanie Frank, Jim Donovan, Susan Klopfer, John
Harricharan, Dr. Gayle Hall, and other book authors

% Your board is not only featured on your Pinterest page,
but also on the Pinterest pages of all your contributors.
Note that my Blogging and Internet Marketing group board is
featured at the top of his page. With 39 other contributors, I am
quickly multiplying the number of people who see my board.

Chris Moos

ouT &

Because You Care m Blogging and Internet Marketin,, For The Soul Unfollow




Again, please note that you have to be following any person before
you can invite them to pin on your group board.

That's actual a bonus to creating a group board. It forces you to follow
the people you want to contribute to your group board. That means
you can start to create a relationship with top people in your field.

You'd be surprised who might respond to your invitation.



Tip 3. How to Pin Images

Once you've created your boards, it's time to start pinning more
images to your boards. That's why you start first with just a few
boards. Then expand as your interests expand.

To find the best images for your most important board topics, use the
search function on the top left of Pinterest pages.

1. Locate compatible images on Pinterest. Start by searching for
pinned images related to your key topic. For example, here are the
first three results from my search for the topic of storytelling.

@ Analytics Ads storytelling

The Top 10 of S&ory.ulllnc
{* Mistakes +
| ‘geATS | . P by et B

' SR
| STORY ; o
| ' TELLING :

Padmree

As you will note in the graphic above, you can search through related
pins, boards, and people. That means you can find specific images,
entire boards full of related images, and people who love what you
love—all through one search box.

Once you get a search results page, repin five to ten of the images you
find there. Or, if you hit the mother load, you can repin as many
images as you like. Note: Over 80% of Pinterest pins are repins.

2. Upload images from your computer. You can upload any image

on your computer to Pinterest and then share that image via one or
more of your boards.

@ Analytics Ads Search 0 a q;




Just click on the red + button at the top of any Pinterest page (see the
red circle above). When you click on that button, the following options

poOp up:
o &
Upload image
Create ad

Save from site

|

b

When you click on the Upload Image option, the following form pops
up:

Save from a device

Choose a Pin image
Upload image

Destination URL

Click on the Upload Image button, and a window will open up that
allows you to search through your computer for the image you want to
pin. Once you find the image you want, click on it and then enter a
URL (where you want the traffic to go for that pin). When you click on
the red Continue button, you’ll get to enter your description, choose
your board, and click on the red Save button. That's it. The image
from your computer will be pinned to your board and will show up on
your Pinterest page.




3. Upload an image from any web page. Note that when you click
on the red + button, you had three options: Upload an Image, Create
Ad, and Save from Site. To add a pin from any page on the web, just
click on the Save from Site option.

When you click on the Save from Site button, the following form pops
up. Just enter the URL for the web page where you can find the image
you want to pin (note that images from Facebook pages cannot be
pinned). Then click on red Next button.

Save from a website

Tip: To save links quicker, get the Pinterest browser button

hitp://www.myincrediblewebsite.com| m

The following options pop up. Select one of the images from that
website or webpage by clicking on the red Save button.

@Anal.’tics Ads Ssarch 0 @ “,,i

Choose an image to create a Pin

Myincredible¥ , . Oive tha X save

Dlessings €vvry uay

Every day. Embrace

gratitude Frcourape
ott

1 am grateful fofwhat t
am and have My
thanksgiving Is perpetisal

Henry David Thoreau

Once you click on the save button, the standard pinning form will pop
up. Then complete the form with a description and select the board
you want to pin to. Then click on the red Save button which will
appear as you select the board you want to pin to.
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That's it. It allows you to pin an image from any webpage. An easier
way to pin from a webpage is to add a Pin It button to your browser so
you can easily pin from any webpage you visit.

4. Add the Pin It button to your browser. The Pinterest Browser
button allows you to easily pin an image from any website you visit. To
add the button, click on the Save from Site option and then click on
the Red Pinterest browser button link (as you can see below)

Save from a website

Tip: To save links quicker, get the Pinterest browser button

hitp://www.myincrediblewebsite.com| m




When you click on that button, you Pinterest Save Button for Chrome
will pop up. You can access the Pinterest Save Button on the Mozilla
Firefox or Microsoft Edge browsers by going here:
https://about.pinterest.com/en/browser-button.

® - Pinterest Save Button JESTp— |

LA A 2 SR
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The Pin It button will show up in your browser something like this (the
actual place it will show up will vary with the browser you use):

@ Secure | https://www.pi... @ Ed

When you want to pin an image from a website, just click on the Pin It
button. A Pinterest page will pop up with the pinnable images from
that web page. The pop up will show over the web page you are
visiting.

Select the image you want to pin from the images that appear. If you
decide not to pin an image, just click on the X at the top right of the
pop up.

When you click on an image, it will show a red Save button. When you
click on that Pin It button, the standard pinning form will pop up. Enter
the description you want, select the board you want to pin to, and click
Save.


https://about.pinterest.com/en/browser-button

A secret tip: If you want to automatically enter a description when you
click on the Pin It button, you can highlight the text from the page that
you want for the description. Pinterest will automatically enter that
text into the description text of your pin before you select the board
and click on the red Save button.

Note: You cannot pin images from Facebook.com. Facebook does not
allow pinning from its domain.

5. Pin directly from the website. Many websites have a pin it
button directly on the image or page to make it easier for visitors to
pin the images on that page.

Here, for example, is the Repin button from my hobby website,
http://www.myincrediblewebsite.com. You can see the Save button on
the left of any webpage on my website. If a visitor wants to repin an
image from the site, they just click on the red Save button.

A standard pinning form will pop up. The user selects the board he or
she wants to pin to, enters a description (the button automatically
selects the page title), and clicks on the Save button.

The above sharing buttons are offered via the following plugin for
WordPress: Social Share Bar (Digg Digg Alternative).

At the bottom of every page, I offer another option from the JetPack
plugin from the WordPress people:


http://www.myincrediblewebsite.com/

Share this:

I Facebook @ G+ Google B Linkedin @ Pinterest @ 5 Reddit £t Tumblr W Twitter

() WhatsApp kd Email

Click on the Pinterest button to save any image from that page using
the standard Pinterest pinning form.

6. Here are several options for discovering images to repin on
Pinterest. Click on the Pinterest image at the top left of any page. That
will bring you to the Following page, which features recent pinned
images from the people you follow (including yourself).
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You can also use the search box at the top of any page to locate
subject-specific images, boards, or people. That search form is your

gold mind for locating the images, people, and boards that you want to
be connected with (and, thus, repin).
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You can also click on the trending wheel (circled in red):
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You can explore trends in health, quotes, tech, education, humor,
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weddings, food, and more.
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Conclusion: So, you have a number of ways to pin an image to your
boards. Here they are:

Repin from other people's Pinterest boards.

Repin from the topic pages described in the previous section
Repin from the search result pages.

Upload and pin images from your computer.

Upload and pin images from any website.

Add pins from any URL on the web using the Pinterest Save
button on your web browser.

Add pins via the pin buttons on websites.



Tip 4: Choosing Images to Pin

Now that you know your options in pinning images, you need to get a
good idea on what images to pin and repin. Here are some guidelines
on what kind of images get the most attention, the most likes, the
most repins, and the most comments - and, thus, create the most
impact for your images.

Note: The kind of images you want to pin and repin are also the kind
of images you want to begin featuring on your blogs, websites, and
other social networks. While no one can repin from your Facebook
pages, they can repin from the images you add to your Tweets, the
videos you upload to YouTube, images you upload to your pages on
The Book Marketing Network, etc.

Here, now, are some suggestions on what kind of images to pin, where
to put those images in the first place, and how those images can give
you more traffic to your website, blog, or social network pages.

1. Certain images get more clickthroughs, repins, etc. According
to the people I've talked to, the following pins get more clickthroughs:
tutorial images, do-it-yourself images, and recipes.

Creamy Vegetable Soup

So be sure to include some tutorials, do-it-yourself instructions, or
recipes. Depending on your topic, you should be able to create images
that fit one of these descriptions. These can all be presented as Tip-O-
Graphics.

2. Other popular images: cute animals, quotes with beautiful
images, beautiful scenery, colorful fashion, celebrities, kids, great
homes, architecture, gadgets, inspirational quotations.



Here is an image I pinned that was repinned about a hundred times
within a few days:

3. Taller images get shared more. If you want your images from
your blog or website to be shared more often on Pinterest, start by
creating taller images. That doesn’t mean you have to create
infographics or Tip-O-Graphics. It just means you should create
images that are taller rather than wider.

.

SJEHDVAH
THE WAY
LLAMB OF GOD
KING OF KINGS
PROVIDER
STRONG TOWER
PRINCE OF PEACE
MESSIAH
PROVIDER
L.ORD OF LORDS
WAWEH
ALPHA ano OMEGA
~SIESIUIS
COMFORTER
SAVIOR
CREATOR GOD
HEALER
THE GREAT ! AM

Sunset bridges . . .




Taller images dominate more space on the Pinterest pages. That's one
reason they get more repins and shares. Because of the way that
Pinterest displays images, taller images always show up better. If you
have a very wide image that you pin, it will become very small when
showing up in the Pinterest columns. Thus, most people will ignore the
image.

When adding images to your blogs and websites, try to make them
taller than wider.

One way you can create taller images is to combine several images
together, stacking them up on top of each other like this:

Cute and easy Halloween pretzel rod
recipes

Make sure the images you combine together are compatible on
subject, look, atmosphere, etc.

Of course, you can also create infographics like the following that I've
featured on my website at http://www.infographicaday.com. Better
yet, create Tip-O-Graphics.



http://www.infographicaday.com/
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Note that all of the images were made shorter to fit on these pages.



4. Videos can be shared. You can share YouTube videos, most
videos on web pages, and videos from other video services. Note:
Some videos cannot be share via Pinterest.

Here are a few of the videos I've shared recently:

A viral videc of Alan Watts talking about A Bad Lip Reading of the 2012 Mark Staufer created The Numinous

meney, your passion, and how you Presidential Debate - This is #funny Place, a work of fiction that is a

should make choices for your life. Life #funny #funny no matter whether you multidimensional work of fiction that

is really simple. are voting red or blue. Watch the Bad blends video, audio, historical

o tiadacdvandhone Lip Reading video here. documents and artifacts to pull you into
@ by BadLipReading a great conspiracy. Check out his book

trailer here.
myincrediblewebsite.com °

infographicaday.com
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5. Add images to your old blog posts. This tip right here is
probably the key tip I can give you in this entire report. Adding
images where there have been no images is a great way to
revitalize old blog posts and webpages that previously did not
have images.

Even if your old blog posts had images, you can repin those images to
revitalize those pages. I've been amazed by the amount of traffic I've
received to my websites because of the pinning of old blog posts and
webpages. Here is a sample image added to a blog post.

Allgouhave to
prove your worth
is the friends you

leave behind.

Thomas Magnum,

character in
Magnum P.l.
TV series




6. Add images to every new blog post and web page. As you
write new blog posts or create new web pages, be sure to add an
image. Get in the habit to always include an image with your posts.
Not only does this make your blog post pinnable, but it also adds to
the readability and attractiveness of every post and page.

I've been adding images to some of my older pages on some hobby
websites like my College Dropouts Hall of Fame. That makes those
pages newly pinnable. For instance, here's an image I added to the K
page of my College Dropouts Hall of Fame, which was added to the

listing about Heidi Klum:
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1 think that risk-taking is intelligent.
When you do things you normally don't do,
you learn about yourseif —
you change, and you evolve,
Change Is important.

- Heldl Klum, model

7. Add provocative images, images that will get a reaction (whether
positive or negative). Images that stir the emotions get more pins,
likes, and comments.

One of the most popular pages ever on my Book Marketing Bestsellers
blog has been a photo of naked men forming a human bookshelf. You
can check it out here: An Interesting Bookshelf - Warning: Naked
Bodies - http://openhorizons.blogspot.com/2011/08/interesting-
bookshelf-warning-naked.html.

I won't show the image here because it does consist of nhaked human
bodies (which I warned of when I wrote the post). I think that warning
might be why the post has been so popular. It's the #5 most popular
post on my blog - and yet, though it features naked bodies, was still
very relevant to my blog about books.


http://www.collegedropoutshalloffame.com/
http://www.collegedropoutshalloffame.com/
http://openhorizons.blogspot.com/2011/08/interesting-bookshelf-warning-naked.html
http://openhorizons.blogspot.com/2011/08/interesting-bookshelf-warning-naked.html

These ideas should be enough to get you started in pinning images. Of
course, you can start by pinning your book covers and photos of the
author, but eventually if you want to attract a crowd, you'll have to
start pinning images related to your blog posts and webpages as well
as images targeting the people who would be most interested in
buying, reading, and recommending your book.

As part of that strategy, I always include pins of competing books as
well. That serves to promote my competitors, but it also reassures
potential customers that I am very knowledgeable about my field. That
increases the trust factor, which is an essential ingredient in the
decision most people make in buying your book: If they trust you,
they will buy from you.



Tip 5: Follow Others

When you first signed up, Pinterest automatically had you follow 58 of
the top pinners (based on the interests you indicated when signing
up). This is no longer the case. You don't have to follow anyone to
start pinning.

Here are a few tips on following others so you get more followers.

1. Follow the people top pinners are following. If top pinners are
following these people, chances are these people are style leaders in
the world of Pinterest. Because the top pinners with the most followers
tend to following only about 100 people (even when they have 6 to 10
million followers). That's significant.

2. Follow interesting people. The key here is simple. If you want to
develop followers, you have to follow interesting people. And repin
beautiful images, funny images, inspirational images—especially those
that target your key audiences.

3. Develop a group board. One of the other key ways you can build
followers is to create a group board—because the other pinners in the
group will send you some of their followers every time anyone pins in
the group board.

4. Encourage people to follow you via your blog or website by
including a Pinterest image inviting them to check out your Pinterest
boards. Below are a few of the options you can use to encourage
people to Follow Me on Pinterest:

Option 1: Here's the Pinterest button from one of my websites:

D,

To get such a Pinterest button to show up on your website or blog,
simply enter the following HTML code where you want the button to
appear:

<a href=http://pinterest.com/johnkremer/ target="_blank"
rel="noopener"><img src="http://passets-
ec.pinterest.com/images/about/buttons/big-p-button.png" width="70"
height="70" alt="Follow Me on Pinterest" /></a>



http://pinterest.com/johnkremer/

As you can see, if you know HTML code, you enter the URL for your
Pinterest page (http://pinterest.com/johnkremer with the
target="_blank" rel="noopener" to open your Pinterest profile in a new
page) and the code to show the Pinterest P image (<img
src="http://passets-ec.pinterest.com/images/about/buttons/big-p-
button.png" width="70" height="70" alt="Follow Me on Pinterest" />)
with an alternate description (Follow Me on Pinterest).

Again, you can add this HTML code on any web page.

2. If you publish an email newsletter, ask your readers to
follow you on Pinterest. Probably the best way to drive traffic and
interest anywhere on the web is via your own newsletter to your most
committed fans. Just ask them: Follow me on Pinterest. Here's my
Pinterest profile: http://pinterest.com/johnkremer. And here's why you
should follow me.

Then list some of the boards you've created that they might be
interested in following. Feature a few of your recent pins that they
would clearly be interested in following. Then send them directly to
one or two of those pins.

Note: Every pin has a specific web address or URL. For example,
here's the specific URL for a blog post I did on The Rules for Being
Human Apply to You as a Book Author and Book Marketing Genius:
http://pinterest.com/pin/57983913923771055.

That makes it easy for your fans to repin your image, like it, comment
on it, or follow you on Pinterest.

Again, the more followers you have on Pinterest, the more impact
you'll have in terms of driving traffic, creating fans, and selling more
books, products, or services.


http://pinterest.com/johnkremer
http://pinterest.com/johnkremer
http://pinterest.com/pin/57983913923771055

Tip 6: Comments, Likes, and Repins

To get more followers and repins on Pinterest, you must interact with
other users. Pinterest, after all, is a social network. It has the same
power as any other social network: The power of multiplication. As you
get more followers, they share your pins with their followers and, in
that way, you can get more exposure for your blog posts, webpages,
newsletters, sales pages, and more. It's possible, really, to expose
your ideas and products to millions of people.

1. Focus first on the Trending pins. Why? Because these are the
current pins that are getting the most attention. To locate the most
popular pins, click on the Trending wheel at the top of any Pinterest
page (circled in red below).

@Anaiytics Ads storytelling O{} (1] )

There are several things of value on the resulting page you'll see.

% First, of course, notice that the pins change every time you visit
because Pinterest is constantly updating the trending pins and
adding new ones.

% Notice what sort of images are trending. Repin some of the most
popular images that would be of interest to your target
audience.

% The trending page is a great place to see what sort of images
you should be creating and then posting to your new and old
blog posts and web pages.

% It's perfectly okay in today's graphic world to post a humber of
blog posts every week that consist primarily of images or videos.
That means you don't have to do a lot of writing to keep your
blog active.

For example, see the short blog post on the next page that I
wrote last week for my Book Marketing Bestsellers blog. I wrote
three sentences and added a YouTube video that I originally
discovered on Pinterest. It took me five minutes.



Book Author Tip: Joke of the Day

johnkremer T dz tobar 11th, 201 1 Comment
Here is an interesting video where a man shows the true spirit of
entrepreneurship. Perhaps you can use his example as inspiration for
marketing your books. Sometimes it just takes a little creative thinking.

Joke of the Day

And here's another short inspirational post I shared that featured
a graphic quote from Maya Angelou. Again, it took me just a few
minutes to copy the image from Pinterest, add it to the blog
post, and type in the quote from Maya Angelou.

Maya Angelou on How to Be Amazing

by jehnkremer L

“IF YOU ARE ALWAYS
TRYING TO BE
NORMAL
YOU WILL NEVER
KNOW
HOW AMAZING

CAN BE."

Wavw Angelow

oma

If you arae always trying to be normal, you will never know how amazing
you can be. - Maya Angelou

And, right after I posted these blog entries, I immediately pinned
them to Pinterest, tweeted about them, Google plused them, and
posted them to Facebook.

The thing is: You can simply repin images or videos you find on
Pinterest OR you can copy them, blog about them, and then pin



them to Pinterest. That second option is what's going to get you
referral traffic and more sales. The first option only builds your
visibility on Pinterest. The second one gets you sales.

You should do a little of both, but favor doing more of the
second kind of pins. It's perfectly okay in today's world of social
networking to write four or five short blog posts every day using
the images you discover on Pinterest and Facebook, making a
little comment, posting to your blog, and then pinning, tweeting,
and sharing via Facebook.

You'll be amazed at the traffic you can send to your blog doing
this simple activity (and Google search will love you as well).

% I have found that simply by adding popular Pinterest images and
quotes to my blog posts and then pinning them, I can drive a lot
of traffic to any blog or website. And, since I have 10 active
websites or blogs, that's important. I couldn't begin to maintain
any of these websites if I had to write full blog posts every time.

2. Comment on popular pins, especially those with few comments.
This is an incredibly effective way to get your Pinterest profile in front
of hundreds, often thousands of other people. And, if they like your
comment, they will begin to follow you.

The key to this technique is to write real comments, especially if you
can also include an indirect referral to one of your Pinterest boards or
images.

Be sure to repin any image that you comment upon. It would look
suspicious if you commented upon the image but did not repin it.

Notice in the image on the next page that there are lots of likes and
repins but only one comment. That means you will be noticed by all
the likers and repinners who show up in the future (because you will
be featured as a commenter).

At the time I made my comment here, this quote image had 922
repins and 413 likes. Less than two days later, it had 4,924 repins and
2,111 likes (it helps that this pinner has 3.6 million followers). Note:
Pinterest no longer has a like function.

That's 6,500 people who saw my comment in just under two days! Do
you know a faster way to expose yourself to 6,500 people in under two
days? And another 450 views (likes and repins) in another day!
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You don't have to write a complicated comment. Keep it short and
simple in most cases. Of course you can write a longer comment if you
are moved to do so. Here is my short comment (written under my
wife's name):

._,g.{- Gail Berry Kremer Great
&=L, advice. Much appreciated




Now, if I had wanted to establish myself as an expert, I would have
made a longer comment where I added some insight to what had
already been shared. That would have gotten me more notice—and
more followers.

Here's another popular image that had many repins but NO
comments:

10 likes 1 comment 542 repins

’ts Whitney Tucker Rogers
¥ Deann Castro Photo
Ideas

= Gail Berry Kremer That takes
'

’g 2 #+ special skill on the part of the
L Deann Castro Photo photographer to make it work.
Ideas Fantastic.

In this case, I wrote my comment as if I were a photographer or
someone who really appreciates good photography. Of course, I could
also have written it from the perspective of a bride-to-be. Again, try to
make the comment fit your target audience or your topic (product or
service).

Note: Pinterest no longer showcase how many repins or comments a
pinned image has, so it is harder to use the above strategy. So just
look for great images that you really love. Comment on those.



3. You can add website URLs to your comments. These URLs,
however, are no longer clickable. But if you do this, make the URL
actually relevant to the conversation, unlike Discoveredd in the image
below. This was a spam comment and link to a poorly designed
affiliate sales site. As with any social network, spam creeps in. Alas.

| Discoveredd Cupcakes and

cashmere are evidently two of
the Bgst things in lifg, With love
frofp discoveredd.com
@Emily Schuma

Cupcakes and Cashmere

By the way, you can also add web links to the descriptions of
your original pins and to your repins. I thought I should mention
that. Again, these links are no longer clickable.

Of course, if you pin an image from your blog or website, there will
already be a link to your site, but it doesn't hurt to add a second one
in your comments (but do it sparingly).

But, when you add a link, make sure it goes somewhere useful and not
spammy. Informative and not salesy. Adding new information or
inspiration, rather than being self-serving. But that doesn't mean it
can't lead to your book (as long as it's not salesy, spammy, or self-
serving).



Tip 7: Do's and Don'ts on Pinterest

Here are just a few do's and don'ts that I have found worth noting.

1. Don't pin the same image to two boards at the same time.
Space it out over a few hours or a few days.

If you pin a graphic to two boards at the same time (or pin to one
board and then repin to another of your boards), your pinned graphic
will show up twice on the pages of your followers. It'll look something
like the following:

Pinterest add +  Avout+ [ sota +
Pianers you follow  Evenythng = Videss Popa oy ~

My theory about My theory about
non-fiction books non-fiction books

is validated. is volidated.

When they're When they're
elecironic, people electronic, people

vastly prefer vastly prefer

short ones. short ones.
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Now that is fine if you trying to draw attention to a special blog post,
graphic, or idea, but it can be overdone. I've seen pinners repin an
image three or four times - and then the image dominates the pages
of their followers. That's not a good idea.

My advice: If you want to pin an image to more than one of your
boards, try doing it several hours or days apart. That way you get
double exposure but do not irritate your followers.



Again, if you have a special reason for double pinning to draw
attention to a special blog post, that is okay. But know why you are
doing what you are doing.

2. Don't swear. Never include swear words in your descriptions or
comments. It won't help you gain friends.

3. Don't pin nude images. It's against the rules. Just that. It could
get you banned from Pinterest. Besides, there are so many wonderful
images, paintings, photos, etc. to pin. Keep it clean.

The following are a few images that have been acceptable:

wbody by gamour

5! qquick fixes foranything
s thatjiggles =~

That last image on the right is one I pinned on my Infographic A Day
board (http://pinterest.com/johnkremer/infographic-a-day). So, while
it was a little titillating, it offer great advice.

4. Don't argue with people. In your comments on other people's
pins, don't argue, don't politicize, don't quibble. Write useful
comments or statements of praise or agreement. Keep it civil.

I've had a rabid politicizer criticize something on Facebook and, to be
very honest, it was unpleasant, uncivil, and unproductive.

5. Don't spam. This is especially important when you are using the
commenting strategy. That won't get you anywhere. And it is very
likely to get you unfollowed by many people.

6. Do have fun. You'll be more productive, more interesting, more
worthy of being followed if you have fun while doing Pinterest.


http://pinterest.com/johnkremer/infographic-a-day

7. Interact. Pinterest, after all, is a social network, so socialize.
Interact. Get involved. It's actually okay to engage in conversations
with people via the comments. Indeed, that might help you get more
followers.



Infographic: Build the Perfect Marketing Pin
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Infographic: Pinterest Marketing Cheat Sheet
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Resources

If you ever want more information about Pinterest and how to use it in
your business, these resource articles and blog posts will help you
(and keep you busy for days reading).

You don't need to read these, but if you read any, start with 56 Ways
to Market Your Business on Pinterest. Then follow through with any
other articles that catch your interest.

5 Tips to Increase Your SEO with Pinterest -
http://www.amyporterfield.com/2012/10/increase-seo-with-pinterest

The 10 Commandments of Using Pinterest for Business -
http://www.amyporterfield.com/2012/06/the-10-commandments-of-
using-pinterest-for-business

56 Ways to Market Your Business on Pinterest -
http://www.copyblogger.com/pinterest-marketing

How to Get More Pinterest Exposure with Less Work -
http://www.socialmediaexaminer.com/pinterest-contributor-boards

How to Make Your Blog Posts More Pin-Worthy in 4 Easy Steps -
http://pinnablebusiness.com/category/tools-for-pinterest

9 Tips on How We Gained 6,275 Followers on Pinterest -
http://pinnablebusiness.com/9-tips-on-how-we-gained-6275-
followers-on-pinterest

Pinterest Business Accounts: The Definitive Guide to Getting Started -
http://www.socialmediaexaminer.com/pinterest-quide-business-pages

Social Email Marketing: Contest adds 200% more Pinterest followers
and engagement - http://www.marketingsherpa.com/article/case-
study/email-marketing-pinterest-contest

Pinterest Guidelines

Familiarize yourself with Pinterest by visiting these pages:

What Is Pinterest: http://pinterest.com/about
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Pin Etiquette: http://pinterest.com/about/etiquette

Getting Started: http://pinterest.com/about/help

Pinterest Support and Answers: https://support.pinterest.com/forums

Pin It Button and Goodies: http://pinterest.com/about/goodies

Terms and Privacy: http://pinterest.com/about/terms

Pinterest Blog: http://blog.pinterest.com
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Addendum: Key Tips Reminders

Here are a few of the key tips I shared in this report. Since these are
among the most important, I am re-encapsulating them here as a tool
to help you highlight the key action steps you still need to profit from
your Pinterest activity.

Page 6 — Note: Use your real photo. People like to follow people
rather than graphics.

Page 15 - Be sure to use keywords in the titles of your boards -
keywords that allow people to locate your boards that might interest
them, such as my Book Marketing Tips board.

Page 16 - 5. You should have at least one board devoted to
inspiring or funny quotes. Why? Because people like to share
quotations so you increase your chances of being repinned, followed,
and/or liked.

Page 21 - The great value of group boards is three-fold: more views,
more relationships, and more exposure to multiple Pinterest pages.

Page 28 - A secret tip: If you want to automatically enter a description
when you click on the Save a Pin button, you can highlight the text
from the page that you want for the description. Pinterest will
automatically enter that text into the description text of your pin
before you select the board and click on the red Pin It button.

Page 33 - 1. Certain images get more clickthroughs, repins, etc.
According to the people I've talked to, the following pins get more
clickthroughs: tutorial images, do-it-yourself images, and recipes.

Page 34 - 3. Taller images get shared more. If you want your
images from your blog or website to be shared more often on
Pinterest, start by creating taller images.

Page 37 - 4. Videos can be shared. You can share YouTube videos,
most videos on web pages, and videos from other video services.

Page 37 - 5. Add images to your old blog posts. This tip right here
is probably the key tip I can give you in this entire report. Adding
images where there have been no images is a great way to revitalize
old blog posts and web pages that previously did not have images.



Page 38 - 7. Add provocative images, images that will get a
reaction (whether positive or negative). Images that stir the emotions
get more pins, likes, and comments.

Page 42 - Hint: Follow the people top pinners are following. If these
top pinners are following these people, chances are these people are
style leaders in the world of Pinterest. Because the top pinners with
the most followers tend to following only about 100 people (even when
they have 6 to 10 million followers). That's significant.

Page 43 - 5. Encourage people to follow you via your blog or
website by including a Pinterest image inviting them to check out your
Pinterest boards. Below are a few of the options you can use to
encourage people to Follow Me on Pinterest.

Page 47 - 6. If you publish an email newsletter, ask your
readers to follow you on Pinterest. Probably the best way to drive
traffic and interest anywhere on the web is via your own newsletter to
your most committed fans. Just ask them: Follow me on Pinterest.
Here's my Pinterest profile: http://pinterest.com/johnkremer. And
here's why you should follow me.

Page 49 - 1. Focus first on the Trending pins. Why? Because these
are the current pins that are getting the most attention. To locate the
most popular pins, click on the Trending option at the top of any
Pinterest page.

Page 51 - It's perfectly okay in today's world of social networking to
write four or five short blog posts every day using the images you
discover on Pinterest and Facebook, making a little comment, posting
to your blog, and then pinning, tweeting, and sharing via Facebook.

Page 51 - 2. Comment on popular pins, especially those with few
comments. This is an incredibly effective way to get your Pinterest
profile in front of hundreds, often thousands of other people. And, if
they like your comment, they will begin to follow you.

At the time I made my comment here, this quote image had 922
repins and 413 likes. Less than two days later, it had 4,924
repins and 2,111 likes.

That's 6,500 people who saw my comment in just under two
days! Do you know a faster way to expose yourself to 6,500
people in under two days?


http://pinterest.com/johnkremer

Page 55 - By the way, you can also add web links to the
descriptions of your original pins and to your repins. I thought I
should mention that. But note that the links are no longer clickable.

Page 57 - 1. Don't pin the same image to two boards at the same
time. Space it out over a few hours or a few days.

Page 59 - 7. Interact. Pinterest, after all, is a social network, so
socialize. Interact. Get involved. It's actually okay to engage in
conversations with people via the comments. Indeed, that might help
you get more followers.



Keep in Touch

Do email me if you have any questions. I can incorporate the good
questions with my wonderfully insightful answers into another
addendum for this report.

Thanks for your feedback and support.
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